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About

Hello! I’m Grace, a 22-year-old 
graphic design student driven by 
a deep passion for creativity and 

continuous learning. 

I find joy in transforming ideas into 

visually captivating works of art. 

Whether it’s crafting logos, designing 

posters, or creating immersive 

digital experiences, I am dedicated 

to the art of visual storytelling. With 

a strong desire to explore diverse 

artistic disciplines, I draw inspiration 

from photography and mixed media 

artwork. 

Thanks for taking time to view my 

portfolio if you have any questions or 

suggestions feel free to contact me. 

G r h 4 5 3 7 9 @ g m a i l . c o m
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ENJOY!

Branding 1
Brand Partnership

Type & Image
Brand The North

Branding 2

L o g o  d e s i g n  |  d i g i t a l  a p l i c a t i o n s  |  B r a n d  c r e a t i o n

c o n c e p t  d e v e l o p m e n t  |  a d v e r t i s i n g  c a m p a i g n

l a y o u t  d e s i g n  |  C o n t e n t  S t r a t e g y 

p r o d u c t  d e s i g n  |  d i g i t a l  m a r k e t i n g  |  a d v e r t i s i n g

a r t  d i r e c t i o n  |  m e r c h a n d i s e  D e s i g n  |  r e b r a n d i n g



Branding 1
Create and develop a brand identity for my feng shui architectural 
design client, Harmony. In order to do this I had to gain an absolute 
understanding of what my client does and delve into ancient 
Chinese practices to ensure my design is accurate.



5B r a n d i n g  1



6 G r a c e    E l i z a b e t h



7B r a n d i n g  1



8 G r a c e    E l i z a b e t h



9B r a n d i n g  1



10 G r a c e    E l i z a b e t h



Brand 
Partnership

Explore and develop the current brand of Herbal Essences and 
form a brand partnership with another orginasation, charity 
or movement based on an appropriate connection or shared 
commonality with Herbal Esscences.
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Type & Image
Consider the creation of design layouts using research gathered 
about the font, Helvetica, and it’s history, details, personality and 
usage of the typeface.
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Industry Brief
In the fictional situation that England has a revolution and the 
North votes to split from the South, to form a new independent 
country the task of this project is to brand the North country.
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Branding 2
Create and develop a brand identity for a company using 
understand on what the client does. Then creatively position it, give 
it personality, and then create a distinctive and unique identity.
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Thank you
for viewing my 

portfolio.
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